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5 Lessons I've Learned From Being a Content
Marketer

en

In the words of Abigail Williams "Learning is not attained by chance, it must be sought for
with ardour and diligence." There are very few careers that don't require continuous learning,
but how we approach it defines how successful we are. In this post, I'm going to talk about
five things I've learned from being a content marketer.
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Becoming a Content Marketer

G

I hated school so much. The fact that I was a classic introvert didn't help, and I experienced
the typical schoolgirl bitchiness during my teenage years. By the time I turned 16, the worst
thing I could imagine was carrying on with my education.
So I left school, and moved away from my comfortable middle-class life in Berkshire to
Barnsley, the heart of South Yorkshire (yes, really). The next four years were filled with living
hand to mouth, switching between low paid jobs every few weeks and a lot of partying and
shirking responsibility.
When I turned 20, I started to think "Well, what am I going to do?" You hear your parents
telling you you'll regret your decisions, but don't listen. Hindsight is a painful thing because it
fills you with those niggling thoughts of 'I could haves' and 'why didn't I's?'

With few prospects and no real education, I accepted a job offer from a family member and
became an administrative assistant. It was a good job, but it didn't enable me to use my
creativity, and once the business closed down, I was back to square one.

The Minimum Wage Trap
I honestly thought it would be easy to secure another job in admin, but I didn't factor in that
I'd be competing with people a lot more qualified than me. In the end, I took a job as a
support worker and hated every single minute of it.
Caring roles are vocational, and as a classic introvert, I found it incredibly challenging to join
in with my teammates and began to feel like I was a schoolgirl again. Depression sunk in,
and before I knew it, I was signed off work. I hated not being able to work, but at the same
time, I felt like a huge weight was lifted off my shoulders.
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The Ideal Career Revelation
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Why is it that as people we always think about what we could do, rather than what we should
do? As Lifehack says, you should discover your strengths and nurture them. I didn't like filing
and data entry, so I thought about the one thing I'd always been good at; writing was the
answer.
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After looking into my options, I took a job with a company called Search Sciences LLP. The
pay was awful, but the experience taught me a lot about content writing. I then decided to
become a full-time freelance content marketer and set off on an unexpected journey.
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It's been almost five years since that fateful day, and I've learned so much in that time, I feel
it's only right to share it with you. Ok, here we go.
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Lesson One: It Ain't Easy

Writing always came naturally to me. I was the kid my English teachers loved, and when I
started as a content marketer, I thought it would be the same situation. Oh, how wrong I was.

You see, the thing about content marketing is creativity alone won't cut it. You can be the
person that writes the best birthday card messages, or create intricate poetry - but it doesn't
mean you have the necessary skills to be successful at content marketing.

It's Not Just Words
Creative writers often think they'll be great content marketers, then discover that words are a
tiny piece of the overall puzzle. Fancy, descriptive words aren't welcome in a blog post or
website. It's all about simplifying your writing to deliver a message and keep your readers
hooked in.
As a naturally creative writer, I've always struggled with simplifying my content. But, then I
discovered Grammarly, and it's been an absolute lifesaver. Grammarly measures your
readability and offers helpful suggestions to make your content more user friendly.
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If You Get to Choose, You're Lucky
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We've all got special interests, and in an ideal world, we'd get to write about them and get
paid. You can go into content marketing, reassuring yourself that you won't sell out and write
about Kim Kardashian's wardrobe, but the time will come when you have to take what you're
offered.
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I started out writing casino slot game reviews, which is very different from the vision I had of
creating content about animals and mysteries. The thing is, getting into a niche and making
money out of it is hard, and most people (like myself) prioritise eating and paying their bills.
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You'll write about things you don't care about and not throwing your laptop out of the window
will be one of those tests in life you remember. But once you see each finished piece of
work, it's essential to feel a sense of accomplishment and take pride in what you do.
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Did I particularly want to write about water pressure booster pumps and laminated flooring?
Of course not. But, taking on those roles enabled me to put together a strong portfolio and
go after the writing jobs I wanted.

Lesson Two: The Audience is Everything
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I can't even begin to emphasise how influential an audience is. Every piece of content you
create is like sending your book to a publisher. The fear of rejection is constant, and your
target audience is essentially a big group of publishers, waiting to critique your work.

Tr
ee

To Hit The Target, You Have To Aim
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Tiny spelling mistakes, forgetting a hyphen and using the wrong word will impact you
significantly. I've been there myself, and in general, I've found people appreciate my content,
but I never get too comfortable. The moment I stop using Grammarly and don't critique my
work, I know someone else will!

Content marketing isn't a one size fits all kind of thing. There are so many demographics you
need to consider, and research is vital. As a content marketer, it's my job to make sure I use
the right tone and writing style to speak to my audience.
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The first thing I ask a new client is who their target audience is because I need to know who
I'm creating content for. Once I know the primary audience, I think about their pain points,
the platforms they use and research competitors in the same industry.
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For example, if I was writing for a gift company that wanted to target middle-aged women, a
headline like "10 Awesome Gifts That Your Girlfriends Will Love" isn't going to impress them.
Teenage girls would be more likely to click on a headline like that, but older women would
have no interest.
However, if I changed the title to "10 Special Gifts That Show Your Friends You Care", that's
going to appeal to an older demographic more. When you're a content marketer, it's not
about what you want or like; it's all about the audience.

Lesson Three: That Thing Called SEO
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When I started my first job as a content writer, I'd never heard of SEO and had no idea how
much it would impact my writing. In an ideal world, I'd get an idea in my head, let my fingers
do the work and publish it. If I did that, I wouldn't have any work.
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SEO is vital if you want your content marketing to reach people. Ahrefs published their SEO
statistics for 2020, and the results show that SEO is more effective than organic social media
and PPC.
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I learned the hard way that spending time to find the right keywords is the only way to
achieve first-page ranking on Google. Now, I have a set strategy for sourcing long-tail search
terms, but before I understood SEO, I found it so stressful.
If you don't know much about SEO, this useful guide from Ahrefs can help you to learn the
basics.
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Lesson Four: Strategy is Everything

People often confuse content marketing with blogging, but it's so much more than that. My
work involves taking a brand concept and bringing it to life with words. It's a demanding role
that includes copywriting, social media marketing, emails, white papers, and much more.

A lot of the time, the content I create is interlinking, and each piece has to stay true to the
companies brand identity. The only way to do this is by creating a comprehensive content
strategy. I never used to bother with content calendars and planning, but I soon learned that
taking this approach not only slowed down my work but made it less impactive.
Writing content, then going back to look at the SEO and then editing it makes no sense.
While most content marketers know this, I had to get used to the strategic side of things. Am
I creative? Yes. But I was the person that never wrote a plan and just went all in. Now I sit
back, look at the big picture and set my goals based on achievable steps.
Every single piece of content is a tiny part of a brands overall story, and strategising means,
you can create a brand people want to follow.
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Lesson Five: Roll With the Punches
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Just as content marketers aren't all made the same, neither are clients. Don't get me wrong,
I've had some incredible clients over the years, and I always credit them with how my career
has grown. But some clients, well…
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One of the most significant issues I face is clients that expect high-quality work for ridiculous
pay rates. It's not uncommon for people to ask me to do all of the research, include SEO,
write the content and edit it for 0.03p a word. Being a writer means you don't get as much
respect as others in the world of digital marketing, which is difficult to stomach.
What I've learned is that there are clients that understand the amount of work we put in and
others that want to take advantage. I'd rather spend more time looking for companies that
know they need great content to compete in their market. I'm here to help build brands, not
rewrite content to bulk out a website.

Why Do I Do It?

You're probably wondering is content marketing is so difficult, why would she do it, right?
Well, it's simple. I do it because I love it and there's nothing else I'd rather do (apart from
owning a wildlife sanctuary in Irvine California, but let's be realistic).
Content marketing can be a gratifying job, and you never stop learning. I get to spend my
days working from home, creating and planning. Overall, I wouldn't want to change my job,
and I hope the lessons I've learned along the years can help you with your content marketing
journey.

G

re

en

Tr
ee

C

on

te
n

t

Having started as a freelancer on Upwork to founding my content marketing agency, I'm
looking forward to the future.

